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Presentation Notes
Good morning.  How are you?  It’s great to be here among so many innovators and disruptors.  YOU are the people responsible for driving digital transformation in our companies.  

But before we talk about the future, I want to set the table with a look back to fully understand the magnitude of change we’ve seen in our lifetimes…in our professional careers.  

I want to get a sense for the demographics of the audience.  How many of you were born before 1979?  If so, then you can remember what it was like before PCs were commonplace, before cell phones, before the internet?  The rest of you – bear with us while we reminisce about what’s happened since the old days.  

Consider this: 
The world wide web has only been around since 1989 – just 27 years.   
E-commerce was born in 1995 with the birth of Amazon and eBay. 
Google came along in 1997.  At less than 20 years old, it’s now part of a technological conglomerate with revenues of nearly $75 billion.  
Mass market broadband was launched in 2000.  In the U.S., only 3% of adults had access to broadband at home then.  Today – just 16 years later, more than 80% of U.S. homes have access to broadband.  
Social knowledge sharing in the form of Wikipedia showed up in 2001.



Why School+Business




Looking Back
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Our attention spans are declining to the point where they are shorter than that of a goldfish.  
Despite our short attention spans, we pay attention to our devices.  Consider this:   
Adults spend nearly nine hours a day on devices.  That’s more than sleeping. 
American adults consume electronic media more than 11 hours a day – usually more than one at a time and while doing something else…not unlike what you’re all doing now…while you’re listening to me, you’re checking and responding to email, you’re scanning Twitter and Instagram and checking in for your flight home after this conference tomorrow.     
American Millennials consume electronic media more than 18 hours a day.  
Digital is no longer just a channel.  Everything is digital.  And digital is everything.  It’s our lives.  It’s ubiquitous.  
This ubiquity, however, gives us great opportunity.  We have the opportunity to recognize the human in the data, uncover genuine insights and create personalized experiences.  The connected consumer assumes that brands are present in all channels and raises their standard to the best experience -- not just the best experience in your category.  
So…we’re all in the financial services industry here.  Many of you are in banking.  When it comes to your customer’s experience, your competition is not each other.  By looking at your competition you’re only going to get better sameness.  Your competition is the best experience out there – regardless of the category.  It’s Apple.  It’s Amazon.  It’s Zappos.  It’s Netflix.  It’s Kayak.  It’s ESPN.com. 
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Matthew Brucker, Ankeny

ACT score: 36
Class rank: 2 0f 293
GPA: 4.344

College major; Computer engineering



Matthew Brucker, Ankeny

ACT score: 36

Class rank: 2 of 293

GPA: 4.344

College major: Computer engineering

What do you hope to accomplish? | hope to start my own robotics

company, and design educational robots to teach elementary school
students about robotics and computer science.

What | can't live without; The support and wisdom of the dozens of
teachers and mentors who've helped me along the way throughout
high school.

Source::Des:Moines Register; June:2016 . . sh
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Matthew Brucker, Ankeny

ACT score: 36

Class rank: 2 0f 293

GPA: 4.344

College major: Computer engineering

What do you hope to accomplish? | hope to start my own robotics
company, and design educational robots to teach elementary school
students about robotics and computer science.

What | can't live without: The support and wisdom of the dozens of
teachers and mentors who've helped me along the way throughout high

school.

Best high school moment: Getting to run up onstage and high-five the
judges when my team won an award at our robotics competition!
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Questions?
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First Relevance and customer-obsession is everything in order to become a brand people can’t live without.  In reality, no one cares about brands.  People have lives.  They’re busy.  The don’t keep lists of their favorite brands to share.  That doesn’t mean branding doesn’t work.  It just means our competition is not what we think it was.  


